7 ways to use video
to grow your business
U N D E R S TA N D I N G H O W H I G H Q U A L I T Y
V I D E O C A N H E L P G R O W YO U R P R A C T I C E
Whether it’s coupling it with your existing marketing
or venturing of into new opportunities, we’ll show
you how your video will be the the silver bullet of
your marketing.

Put your video on your home page
STRATEGY NUMBER ONE

Video front & center on your home page
Whether you’re running Google ads, on Google local, or are found in
search; your home page is what’s going to get the most views. Having your
video front and center distills all the info on your site to just 1-2 min.

88% more time on site
The average user spends 88% more time on your website when you
have a high-quality video. That means they are learning more about you
and spending less time on other competitor sites. (virutets.com)

=

88%
More time on site

Post your video on social media
STRATEGY NUMBE R TWO

Social Media
Make sure to post your video on social media and optimize the size for each
of your platforms. It’s a great differentiator and an ideal way to create more
engagement.

65% more engagement on Facebook
Upload your video directly to Facebook’s timeline using a square format
and captions. According to simplymeasured.com, Facebook videos had a
65% increase when originally introduced to the timeline.

=

65%
More engagment
on Facebook

Optimize for search + YouTube
STRATEGY NUMBER THR EE

Search + YouTube
Optimize your video for search by creating a keyword rich title, tagging it
properly, creating back links, and providing the full html website
address in the video description.

53% times more likely to show up on Google’s 1st page
Everyone has a site with text, making showing up on Google a competitive
challenge. However, having an optimized video is 53% more likely to show up on
Google’s first page because there is drastically less
competition. (virtutes.com)
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More likely to show up
on Google’s ﬁrst page

Put your video on your blog & emails
STRATEGY NUMBE R FOUR

Blog & Emails
Not everyone goes to your home page first, so make sure to write a blog
post and promote your video on the sidebar of your website. If you have
an email list, reference and promote it there as well.

96% higher open rates
Getting people to click on your emails can be challenging enough, but having
video can be super powerful. Email provider Get Response found that having a
video in your emails increases people clicking to watch it by 96%.
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96%
More clicks to
your website

Use your video to solidify a referral
STRATEGY NUMBER FIVE

Solidify a referral
Getting referrals is extremely powerful. However, are customers just calling
without going to your site to get your number? Having a well-crafted video
helps increase the speed of trust and fully solidify your referral.

71% have a positive impression
Having a high-quality video increases the speed of trust. In fact, 71% of viewers
say that videos leave a positive impression of the company. (quicksprout.com)
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Send out a press release on your video
STRATEGY NUMBER SIX

Press release
Creating and syndicating a press release can be a great way to get
additional search traffic and formally introduce your business and video to
new customers.

NEWS

80% of consumers are more likely to convert
Video has a 80% more likelihood of taking a casual user to “convert” or to
take actions such as call, email, fill out a form, or request more information.
When this happens, it gives you and your staff more opportunity to sell and
grow your practice. (reelseo.com)
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Promote your video on mailers
STRATEGY NUMBE R FIVE

Direct mailers
Do you send out direct mailers or print advertising to the local community? If so,
mentioning that you have a video is a great way to help with conversion. Simply
put a QR code and/or a video graphic on the design to encourage video views.

74% of viewers understand you better with video
Whether it’s online or offline, you have a short time to captivate the viewer’s
attention and get your message across. With video, you’ll increase your
viewer’s understanding of your product and services by 74% (visual.ly).
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Want to learn more?
FRE E VIDEO CONSULTATION

We’d love to help out directly or indirectly. If you want to learn more about
how video can help your Personal Injury Practice, then we’d love to talk.
We’ll create a custom presentation for you and walk you through the process
and pricing of video that are 60% less expensive than an agency. So, you can
share your unique approach and turn leads into customers and thrive in your
Personal Injury Practice.
In addition to that, we’ll strategize with you on how you can use video with
your current marketing to maximize your sales and growth.
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